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From our Chapter President;

The days are starting to get shorter and coolef.

| don’t know about you, but this is my favorite time of
year. With the changing seasons, we welcome all
things Fall, including football, hockey, and of course
IMA. We just had our September IMA dinner
meeting and our speaker, Martin Brossman, showed
us how powerful Social Media, such as Linked In, ca
benefit us all. We also recently held our first Lunch
& Learn Series of the year, which was on Ethics. If
you missed out on the Ethics course, there will be
another chance in November.

Please join us on Thursday, October 15, as
Debbie Castrodale will show us how to “Sell
Yourself,” by using her techniques to get noticed in
today’s competitive job market. Once again, the
meeting will be held at the Hilton North Raleigh on
Wake Forest Road. | would also like to invite you to
the October Lunch & Learn Series, which will be held

-

Planning to attend our next meeting?

at Prestonwood Country Club in Cary on Tuesday,
October 20. The topics will be US GAAP
Codification and Cash Flow Statements.

We are in search of the Triangle’s Funniest

Accountant. A group of contestants has been selected

to joke their way to this title on Tuesday, October 27,
at Charlie Goodnight’s in downtown Raleigh. The
winner will then go to Atlanta to try to become the
Southeast’s Funniest Accountant. This should be a
lot of fun!

If you have any questions, comment, or feedback,
please feel free to let me know.

| look forward to seeing you on October™5

Best regards,
Vance Josey
IMA #406 Chapter President

The meetings are held on the 3rd Thursday of each month starting with Social at 6:00 pm, Dinner at 6:30 pm.
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Thursday Dinner Mtg. North Raleigh Hilton

Lunch and Learn Prestonwood Country Club

October 15, 2009

Tuesday October 20, 2009

November 19, 2009

Tuesday November 17, 2009

January 21, 2010

TBD
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Dinner Registration Information
6:00 PM Registration & Social
6:30 PM Dinner
7:15PM Speaker
9:00 Networking ends and Board meeting begins

Please Register on-line at our Chapter Website:
http://www.imanctriangle.org/reqister4.htm

Attention! Attention! We meet arhe North Raleigh Hilton
Directions to North Raleigh Hilton

3415 Wake Forest Road, Raleigh, North Carolina, United States 27609-7330
Tel: 1-91¢-872-232% Fax: -91¢-87€-089(

Our dinner speaker for October 15, 2009ixbbie Castrodale

Like a diver after pearls, Debbie Castrodale has an innate ability to help individuals find and nurture their true strengths and talents ¢
she puts it, learn to have the “right conversation” through stories. Debbie is also known for her ability to quickly galvanize, energ
motivate and build trust with clients and students alike while not being afraid to raise the bar and challenge the status quo at the same

Debbie is a former district manager of oneHefrshey Chocolate USA'fargest districts anéresidents Cup award winnerat that
Fortune 5000 company. Promoted 5 times in 11 years, Debbie has extensive training and experience managing high-performance
teams and key accounts in multiple geographic locations.

Her instinctive and inherent talent for sales is topped only by her ability to teach others the secrets of her success. A rarity in the wo
sales. Debbie is equally capable of closing a deal as she is mentoring a team member or mediating a sensitive employee situation or
sales contract.

After 11 years in the corporate world, Debbie sent 12 years running her own unique and successful online DistineSards.com
— which garnered a top 10 category rank by Google over a 5-year period, as rated by quality of site and number “hits.”

Debbie Castrodale has currently joined forces with The Avadon Groupaméding member, Master Facilitatoand asvP of Sales
Her unique and diverse skill set, and her understanding of key business principles, make her a much-valued addition to Avadon,
substantial benefit to clients and students alike. Debbie’s hallmark t$edk,Yourself’ is gaining widespread attention in the RTP
community as she turns the standard “elevator pitch” on its head. In a new global economy where statistics show that most indivi
change jobs every 1-5 years, learning to sell yourself will be critical to the process of maintaining of finding jobs..

QOutline: Selling Yourself: Are You Having the Right Conversation?

1) Is it aboutyouor me? - What Value Do You Bring?

- Identify Your audience - Can anyone else say that?

- Get out of your box and into theirs - | ‘'m the person you want on staff
2) Telling Me Everything Tells Me Nothing who/when

- Feature Dumping 7) Are You Memorable?

3) Are You “Vanilla?” - Personal Branding

- Don't tell me how you're the same - Did You Tell Me a Great Story?
- Expectations vs. Differentiators - STAR/SOAR technique

4) So What? - Hook Me so | Want to See the “Movie”
- Features vs. Benefits 8) Perpetuate the story

- Keep Drilling - Networking

5) “Nice” or “Mission Critical?” - Social media

6) Why Should | Hire You? Why Should | Keep You? - Performance appraisals
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Lunehvand Learn Sexies

Thomas H. Fagley
X 13 years of experience
x 5 Years of Big 4 experience
x Experience with/in manufacturing, life science, biotechnology, software and services

Experience

Tom has 13 years of experience, 8 in public accounting and 5 in private practice. He started his caree
PricewaterhouseCoopers as an audit associate. Tom was previously a controller and CFO with a sports travel corr
Tom joined Hughes Pittman & Gupton, LLP in November 2006.

Tom has worked with both public and non-public companies. Tom’s primary focus is life science at
technology clients. Tom has experience with biotechnology, pharmaceutical, software, professional servi
construction, manufacturing and venture capital funds.

Education and Professional Affiliations
BS in Aviation Business Administration
Embry-Riddle Aeronautical University, December 1994
Master of Accounting, North Carolina State University, May 1999
Treasurer, Make-A-Wish Foundation of Eastern North Carolina
American Institute of Public Accountants
North Carolina Association of CPAs

Outline: The Cash Flow Statement
xWhat is it
XThe value
xSteps to prepare it

Douc D. BowmAN, CPA
Technical Manager AICPA—Accounting and Auditing Publications, Durham, NC

Role at AICPA

Responsibilities include:
o Updating accounting and audit guides, checklists and other products for new technical guidance, incluc
the recently released FASR counting Standards Codificatith
Authoring industry alerts
o Developing non-authoritative practice aids
o Technical review of best-selling AICPA publicatioAccounting Trends & Techniquescluding the
inaugural 2009 edition of a sister publicatitiRS Accounting Trends & Techniques
Technical research in response to inquiries from members
o Participant in a number of other special projects and product development that supports the Professi
Publications product offering

(@)

(@)
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Experience

18 years of experience; 6 years in public accounting and 12 years in industry (including 3 years with the AICPA). P
to joining the AICPA in 2006, Doug was a controller with a large, publicly traded manufacturer from 2001 to 20
during which time Doug held a lead role in developing the appropriate accounting policies and identifying the neces
system changes to support a shift from domestic manufacturing to global sourcing. Prior to that, Doug spent a numk
years in industry and public accounting, gaining significant experience with construction accounting and preparatio
current and deferred income tax provisions. Doug started his career at Arthur Andersen as a tax associate.

Education and Professional Affiliations

BS in Business Administration

Master of Accounting

University of North Carolina at Chapel Hill (1986—-1991)
American Institute of Certified Public Accountants
North Carolina Association of CPAs

Outline: FASB Accounting Standards Codification

Today’s session is designed to help you better understand
f The purpose, meaning, and structure of the Codification
f How to implement FASB\ccounting Standards CodificatibM (ASC)
f Available resources to aid in the transition.

October 20, 2009 CPE Registration Information
10:50 AM Registration
11:00 AM Seminar begins
1:30 PM Seminar ends
Speaker: Tom Fagley — Cash Flow Statement / Doug Bowman US GAAP Codification
Please register on line at our chapter website

http://www.imanctriangle.org/reqister4.htm

The Prestonwood Country Club
Directions to Prestonwood Country Club
300 Prestonwood Parkway, Cary, NC 27513
Phone: (919) 467-2566

From RDU Airport Take I-40 East to Cary/Harrison Avenue exit (#287). Turn right on to Harrison Avenue and
follow to Cary Parkway. Turn right onto Cary Parkway and follow for approximately 4.4 miles to High House Rdid.
Turn right on High House Road and travel approximately .6 miles. Turn right onto Prestonwood Parkway. Folla
Prestonwood Parkway straight to the Main Clubhouse.

From Raleigh Take U.S. 1 south towards Sanford. Take the Cary Parkway exit. Turn right off of ramp and travd
approximately 6 miles to High House Road Turn left on High House Road and travel approximately .6 miles. Tllfn
right onto Prestonwood Parkway. Follow Prestonwood Parkway straight to the Main Clubhouse.

From North Raleigh Take 540 south towards Cary. Take the Davis Drive exit going south toward<Gatiyue on
Davis Drive for approximately 9 miles. Turn left onto High House Road. Turn left onto Prestonwood Parkway afjd
follow it straight to the Main Clubhouse

From Research Triangle Park/Chapel HillAt the intersection of I-40 and Davis Drive, take Davis Drive south
towards Cary. Continue on Davis Drive for approximately 9 miles. Turn left onto High House Road. Turn left orfjp
Prectonwnd Parkwav and follow it strainht to the Main Chihhn
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Actountants One?

Searcm’um:Jutﬂ"S'Funmest Accountant

The 2nd Annual Search for the Triangle’s Funniest Accountant

Whether you're a CPA that cracks everyone up about EBITDA or have a killer comedy routine that has nothing to do with
accounting profession at all, it's time to showcase your humor to the world with Accountants One’s 2nd Annual Search fo
the Triangle’s Funniest Accountarithe event will be held at Goodnight's Comedy Club on October 27, 2004l

proceeds benefit Junior Achievement, which partners with businesses and educators to bring the real world to students,
opening their minds to their potential.

The winner will receive bragging rights and a trip to Atlanta to compete in Accountants One’s Search for the South’s
Funniest Accountant odovember 12where the grand prize is an all-expenses-paid trip for two to Las Vegas and two
runners-up will also receive special prizes.

All participants will have the opportunity to practice material and receive guidance from Comic veteran and Goodnight's ¢
owner, Brad Reeder on September 30th at Goodnight's Comedy Club at 6:00pm. If you think you're the Triangle’s Funnie
Accountant, contact Brad Barbour at (919) 573-6048 by September 15th to participate

The comedians competing for the title of Tom Presley is excited to win the title.
The Triangle's Funniest Accountant 2008
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Employment Opportunities — From the Chapter's Employment Director

The Chapter serves its members by connecting those seeking positions with employers that have positions available. Th
Chapter’s Director of Employment is Chris McK:ittrick. For further information or to submit a resume please e-mail Chris a
ctm1999@hotmail.com

A preview of current employment opportunities listed on our website...

Senior Cost Accountant and Profitability Reporting (Banking) Location: Raleigh , NC

Responsibilities The Senior Cost Accountant and Profitability Reporting position is a key position within the financial
department reporting to the Director, Management Reporting & Business Analytics. This role will lead the acquisition and
implementation of a cost accounting system/software that can be integrated into current financial reporting and planning
structure while ensuring its flexibility as the Bank grows/transforms.

Senior Financial Analyst

Location: Triad, NC (no relocation)

Specs: Responsible for forecasting, analyzing and explaining total company monthly results compared to plan and prior year.
Prepare analysis of consolidated company results for senior management and the board of directors. Responsible for the
coordination and execution of the monthly forecasting process. Provide support and leadership in the annual operating plan
process. Respond quickly to various ad-hoc information and analysis requests from management.

Requirements: BS or MBA with preference in Finance or Accounting. 4-6 years related experience. Hyperion Essbase is a
plus.

Salary: Based on Experience, Minimum around lower $70's with 10% bonus. Mid-Point and Maximum are, of course, higher

Accountant (2 positions) — Moncure, NC:

A $200+ million producer and distributor of wood products for industrial and commercial customers in North America needs
two (2) Accountants reporting to the Division Controller. The ideal individuals for these positions will have two or more years of
manufacturing experience, have experience with a broad range of business and economic analysis, and will have a strong
accounting foundation as these positions will also take part in the month end closings and financial reporting. In addition to
these customary duties, company is looking for energetic, go getters who challenge the status quo.

Assistant Division Controller - Mid-Atlantic

A US based, multinational manufacturer, still profitable and growing in these times, is seeking an Assistant Division Controller
for its business unit on the Mid-Atlantic coast. This person will report to the Division Controller (on site) and is intended to take
that position upon the controller's retirement (within 3 years), unless another appropriate position is available/pursued.

The ADC will help direct all accounting activities and, drive financial/administrative improvements consistent with best-in-
class/world-class practices. They will work in development of the annual Profit Plan, support SOX requirements and audit
needs. Projects will be tackled as necessary and will include production and marketing plans. Spending time on the
manufacturing floor is required.

Find links to IMA National's Job Bank, job sites and banks for the Raleigh-Durham area, and nationwide job sites and banks
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Check out what IMA is co-sponsoring...

The Motivator

Certificate in Management Accounting(Offered by Duke University

Duke University'CCertified Management Accountant (CMA) Certification Program addresses the needs of managerial
finance and accounting professionals as they meet the challenges of the new corporate accounting environment. IMA ha
recently updated the CMA Program'’s "body of knowledge" to reflect the variety of relevant business skills and abilities -
including analyzing, managing, and evaluating business solutions - that professionals must possess to effectively contribt
the strategic success of an organization today.

***Attention Future CMA’s***

Don’t miss out on this outstanding learning opportunity and register today!.
http://www.learnmore.duke.edu/certificates/accounting/schedultadsarn more about the program.

ID#
12733

ID#
12734

12735

12736

12737

Books and materials are includedCMA Business Analysis, 24 hours

Program Series

CMA Four Course Program Series - DURHAM
Wednesday, 6:30 pm - 9:30 pm

Starts 9/23/2009 and ends 7/14/2010

103C Erwin Mill Bldg

Individual Courses

CMA 1 Business Analysis — DURHAM
Wednesday, 6:30 pm - 9:30 pm

Starts 9/23/09 and ends 11/11/2009
Classroom Bay C Erwin Square Mill Building

CMA 2 Management Accounting and Reporting — DURHAM
Wednesday, 6:30 pm - 9:30 pm

Starts 12/9/2009 and ends 2/10/2010

103C Bay C Erwin Square Mill Building

CMA 3 Strategic Management — DURHAM
Wednesday, 6:30 pm - 9:30 pm

Starts 3/10/2010 and ends 4/28/2010
103C Bay C Erwin Square Mill Building

CMA 4 Business Applications — DURHAM
Wednesday, 6:30 pm - 9:30 pm

Starts 5/26/2010 and ends 7/14/2010
103C Bay C Erwin Square Mill Building

Fee
$2995

Fee
$995

$995

$995

$995

CMA Management Accounting and Reporting, 24 hours

CMA Strategic Management, 24 hours CMA Business Applications, 24 hours
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>>>Notice to all IMA Members<<<

9 Address Changes
Can be made online in the IMA Members-Only Area of the website or by contacting IMA Customer Service:
Phone: 800-638-4427; Outside of North America, +1-201-573-9000 Fax: +1-201-474-1600 ima@imanet.org

INSTITUTE OF

FOR AN IMMEDIATE UPDATE Im MANAGEMENT
Please go to www.imanet.org, : ACCOUNTANTS
click on Members Only then Advancing the Profession

. . 10PARAGOMN DRIVE » MOMTVALE, MJ0T645-1760
My Profile or Mail or fax to TEL:B00-638-4427 « 201-573-9000

FAX:(201)474-1600

Member Support - 'M\-’\flil'.lr'.‘.ﬁNI:_.ORG

Please print or type clearly

THISIS ACHANGE OF [] NAME [] ADDRESS []PHONE [] CHAPTER

memBerAaccount# | | [ [ | [ | | | | |

Dr. Mr. Mrs. Ms. Miss Professional
Designations

PRINT NAME CURRENTLY ON MEMBER RECORD: IF RECENTLY MARRIED - MAIDEN NAME

FIRST LAsST
| |

PRINT NAME (AS YOU WISH IT TO APPEAR) .
LAST
L]

T ‘ ‘ | ‘ ‘ ‘ ‘ ‘ ‘ ‘

PRINT BUSINESS ADDRESS HERE: SEND MAILTO: [] BUSINESS [ ] HOME

FIRM NAME

Ml SUFFIX

SUFFX

Ml

SUITE/RDOMMAIL STOP

STREET

CITY/STATE (OR COUNTRY)

ZIF CODE

PRINT HOME ADDRESS HERE:

APT.P.O. BOX

STREET

CITY/STATE (OR COUNTRY)

T
ZIF CODE

| — PHONE PREFERENCE: [ | BUSINESS U] HomE
BUSINESS| AREACODE EXTENSION ‘
PHONE - | ] E-MAIL
HOME AREACODE
proke (]| — SIC Code ‘ Job Title Code
FAX # AREA CODE _
L ICT 1) Responsibility Code
SIGNATURE DATE
L] I prefer to remain in my present chapter.
L] prefer to affiliate with the chapter#

[] Send me state chapter listing. For more information call 1-800-638-4427.
[ send [Llcma or L] CFM information.

RO-004-2/04

‘ *MEMBERSHIPS ARE NOT TRANSFERABLE FROM ONE PERSON TO ANOTHER.
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ADVERTISEMENTS

ADVERTISE IN THE MOTIVATOR

Would you like to get your message out to 400 of the area’s accounting and finance profession:
We are planning on running ads in The Motivator. We are also looking for sponsors to pick
mailing costs of the monthly newsletter in exchange for exclusive advertising opportunities. If yc

are interested in taking advantage of these opportunities, please contact Dan Benvie, 541-7207, dbenvie@rti.or

Strategic Financés the flagship publication of the Institute of Management
Accountants (IMA®), the world's leading association for management accounting
and finance professionals. An award-winning monthly magazine, we provide the
latest information about practices and trends in finance, accounting, and
information management that will impact members (mostly controllers, CFOs,

From Workout and their staffs) and their jobs. Our thought-provoking articles offer advice that
to Winning & will help financial professionals perform their jobs more effectively, advance
f. . m their careers, grow personally and professionally, and make their organizations
& more profitable.

Subscriptions t&trategic Financeare included in members' dudsin IMA
today to start your subscription and receive all the other valuable membership
benefits.
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Perspectives

Message from the Chair

The combination of the best strategy
and the best execution of that
strategy  produces teams and
organizations that are. IMA’s
increasing focus in that area is
already producing good results

Football is one of the reasons why
autumn is my favorite time of the
year. | love the sport and immerse
myself in as many games as | can. |
particularly love it because it provides
a perfect blend of strategy and
execution. The better team doesn'’t
always win, but it's a guarantee that
the team with the combination of the
best strategy and the best execution of
that strategy will win. | almost never
watch a game without taking away
some application to my work life as |
ask myself questions such as:Who hag
the best strategy? Who best executed
that strategy? Who was able to adapt
its strategy to the changing conditions
during the game? For me, football
offers a three-hour encapsulation of
some of the same issues each of u
faces every day.

Its no different for the
Institute of Management Accountants
(IMA®). The strategy we design,
execute, and adapt to the environmen
around us will portend our success
and our impact on the profession. One
subject that’s constantly raised in my
discussions with IMA members is my
opinion of IMA’s strategy and my

www.imanctriangle.org
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A Winning Game
Plan

expectations for the execution of that
strategy. I'm bullish on both.

One of the remarkable
changes I've seen during this past
year is IMA’s increasing focus on
business strategy and its execution

Good business strategy needs to be

well planned and well executed. By
this measure, IMA is in good shape.

Beyond this, however, IMA
is measuring its performance and
comparing results to plans just as you
would in your businesses. Put simply,
IMA'’s strategy is to increase member-
ship and the number of Certified
Management Accountants (CMA®s).
This strategy isn't complicated and
doesn’t need to be, but it's the engine
that drives IMA and the actions of
every employee in our Montvale, N.J.,
USA, headquarters and their dealings
with members and potential members
around the world. It's also the focus
for our dedicated volunteers who are
striving to make IMA even more
relevant to the profession.

Although IMA’s strategy
isn't complicated, it's well-thought-
out and is being executed relentlessly
by a dedicated team of staff and
volunteers. It also fully supports
IMA’'s  vision of empowering
accountants and financial
professionals to become “trusted
business advisors” who play a role in
driving their organizations’ business

The Motivator
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John M. Brausch, CMA,

CFM, CPA

success and in advancing their own
careers.

Just look at the statistics:
IMA membership is up by 523 since
January. We provide best-in-class
certification and continuing education
for our members, and we continue to
grow worldwide with members in 132
countries. The CMA exam continues
to grow with a 16% increase in the
number of new candidates for the
fiscal year just ended compared to the
previous year. Not only is the CMA
exam growing, but it's growing
world-wide with a 13% increase in
the U.S. and an 18% increase
internationally in the number of
candidates joining the CMA program.
The number of parts of the exam
taken also increased substantially—by
28% for the year just ended. I'm
proud that IMA is once again growing
and that our flagship product, the
CMA, is growing as well. We're
successfully Implementing  our

strategy, and we’re having an
immense positive impact on the
profession.

That's what | call a winning
game plan. As always, | welcome
your comments at
jbrausch@imanet.org
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